EARN Communication Pillars:

1: Establish EARN as a thought leader so we have a
seat at the national table - for policy and for
resources,
' 2: Change the national discourse on economic

QUESUOHS? muhililygand opportunity to focus on saving and
investing
3: Engage and excite a diverse and growing set of
stakeholders
4: Leverage communications work to achieve our
financial goals
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That’s where EARN comes in.

Financial Services Gold-Standard Research || Fair Public Policy

a 501(c)3 nonprofit | 235 Montgomery St., #470 | San Francisco, CA 94104
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EARN Communication Pillars:

1: Establish EARN as a thought leader so we have a
seat at the national table - for policy and for
resources.

2: Change the national discourse on economic
mobility and opportunity to focus on saving and
investing

3: Engage and excite a diverse and growing set of
stakeholders

4: Leverage communications work to achieve our
financial goals
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} Data Collection:

Savers (clients) Collection points:

» Matched Savings Account Application

* Annual Survey

e Survey upon joining financial coaching program

Examples of data collected:
» Demographics

» Credit score
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© Data collected for EARN Story Engine:

Whether or not the client is enthusiastic about EARN
Whether or not they've signed their media release waiver
Whether they've experienced hardships, and what those
are

Their story summary

Their speaking style

Whether or not they're photogenic

Whether or not they give strong, emotional testimony
about their lives

If they're a strong public speaker

If they're interested in providing policy advocacy

If they're interested in speaking to the press/media (and if
they're experienced doing that)

Finally, if they're interested in providing tips to other Savers
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Q{ﬂ Data collection from online sources:
@

Weekly social media Monthly social media and website
TW Following . . " :
TW Followers twlt.ter mentmn.s by |nf!uentlals
= stwitter RTs by influentials
Fa:t ARS *links to media coverage
YT Views *links to blog posts
bit.ly clicks sinbound links [cumulative)
TW Replies =guest bloggers
TW Retweets 'l:l_lo'g VB R
- ; svisionary speaker series views
it *guest blog posts we write for other influential blogs
FB Messages stwitter followers
FB Votes +fb fans
Twitter handles, # retweets, # mentions, *youtube views
and Klout scores of people who tweet about us °bjt_'ly clighs :
stwitter replies
*twitter RTs

Weekly website

Visits

Unique Visitors
Page Views
Pages/Visit
Bounce Rate

Avg. Time on Site
% New Visits
Traffic Sources
Top Ext. Keywords
Exit Pages

Landing Pages
Top Int. Keywords
Top Referring Sites

*fb comments

«fb messages

«fb votes

fb interactions

sunique visits to website

*pages per visit on website

*% new visitors to website

*number of new event attendees

*% new event attendees
*predominant gender of FB followers
*predominant age of FB followers
*number of donors engaged with us on social media
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Goals:
1) Engage Facebook followers through overarching YES theme.
2) Connect ABY attendees with EARN on Facebook.
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FB status SLRSCHETRER Live-posting Incorporate promote Y,‘S lncorpor?te
i — status Firacd — e ml Photoson sl language into
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Incorporating Incorporating Incorporating Donaors hold up . celebrating YES
_ 1 language B YES! sign — Rkt - email
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1 We belleve
I that

students
should be

= able to attend N
college
without

taking on a

mountain of ™

debt.
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Questions?
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